TMRS Insight Study 2016

‘ ‘Consumers are less patient, they seek

for authentic & meaningful brands.
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Generations Definition

The Yuppies MTV Generation

The "X" refers to an unknown

variable or to a desire not to
be defined

The name refers to a noticeable
increase in the birth rate in the

rgost-war Genx

(36-51 yrs.)

Baby Boome
(52-70ys.)

Gen Why, the dot.com Gen iGenerations

“Technology is not an

They are children of BB who raise
instrument but a part of life”

there child as coaches, not parent

GenY Genz

(26-35 yrs.) (<26 y1rs.)

G Micro-generation =====p

18-29 who accounts for 21% of population
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2016 TMRS
Special Insight Survey

Who: 1,000 M/F 15-60 yrs.

When: May 2016

How: Self-completed
mobile questionnaire
via Marketbuzzz panel
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“l am creative, but not patient”

| WILL NOT
BE RESTRICTED.
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Think differently, creative -
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Thaoilond Future Trends
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18-29

A career 34

A stepping stone to

another job or career

Just a job to get money
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Being a good citizen

! Being successful in a

high-paying career
Having lots of free time

Owing a house

Having successful
marriage
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To inform, to be informed & to INFLUENCE -




Digital is part of a life, not an instrument 2
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43 51

28

Watch TV more than
an hour daily

Watch VDO online 53 37 20




Online channel grows significantly

aanasouvUTuuruASYISNY 2559

fide:unden 21,683 24,429 1124 C s
- €ntral buys onjipe fashi
\AITAMY/M3A0ITew 2,044 2418 | -1547 Mmarket Zalorg 10n
ﬁ:—jﬁﬁﬂaa 7’823 8,674 -9,81 ‘ 13 May 2016 at 19.05 B 750 viewed [ 0 comments —
e - NS — e /|ﬁ356/m
ang 2,191 w129 2.91 ,
navdemuu 4,079 4,926 -17.19 ——— _."
Oneans 1267 1756  -27.85 ‘ A
Isomuweuns 2,128 1,837 15.84 WHITE SUMMER.
douanuau (Outdoor) 2,042 1,735 17.69
nsSuan 2,043 1,704 19.89
dodualns 172 420 -59.05
Buresiin 680 412 65.05 ey
zx?lcil?ejfasmoﬂ mzsrl:g zt;iidl ggﬁ::’kthe Thai unit of Zalors 4
SouU 46,151 50,441 -8.50 sclosed sum, 7 mocket Internet SE for ap & [ a*
& : _ s
Source: Thansettakit, June 2016 Source: Bangkok Post, May 2016
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Consumers are less They are Always ON +

patient, they search independent, bold, connected. Their voice

for better solutions liberal, ambitious and matter, they own the
for self & society. seeking for ‘purpose’. | I Elel e anel G
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Thank you
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