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NOSTALGIA: FROM A 17TH-CENTURY ILLNESS
TO ABITTERSWEET EMOTION

Nostalgia (s)

Nostalgia is a complex
emotional expenence related
to the self and based on an
interpretation of the past.

Personal
When | was younger, in

early adulthood, in
adolescence, in childhood.

Think of earlier days

It is a bittersweet feeling
combining sadness and
happiness.

Different types
of nostalgia

Mostalgia is multiple

Cultural/ Interpersonal

Based on
experience and
memories of
other individuals,
like friends, or

paren o Reunion with Friends

from University

The positive effect of nostalgia
is to promote self-esteem and
a sense of belonging. so that
life is full of meaning and
continuity.

Virtual

Based upon fantasy and
may originate from
books or movies..

Dressing in
tradifional
Costume of
Ayutthaya Period




A NEW OPPORTUNITY FORCONNECTION AND
REFLECTION IN THAILAND'’S EVOLVING PRESENT

j The positive meaning of nostalgia does not mean a return to the past. It is in
fact a bridge between the past and the present, contributing to making life
full of meaning and continuity.

Nostalgia can be personal: a love story, the taste of a dish, a scent, or a

song. This type of nostalgia is the most powerful emotionally and can be J

overwhelming.

Nostalgia can relate to a group, such as alumni, friends, parents. This type of

nostalgia is linked to social connectivity, comfort, and love. Research

conducted in China has shown that highly nostalgic consumers have

greater preference for indulgent foods.

Finally, people can also be nostalgic of a time they imagine, like those

dressing in Ayutthaya periods costumes.

Nostalgia has been used and overused in the Western world and in some

Asian countries. We believe that it can be a new opportunity in Thailand.

The past was traditionally associated with poverty. Nowadays Thai adults
\ can look at the past differently from the previous generations as their young
N years in the 80s or 90s were times of growth, consumption, and happy

memories. The past is not seen negatively anymore and the future becomes

uncertain. Also, Thailand is aging, and age plays a key role in nostalgia.

All this seems to suggest that it the right time for nostalgia.

The assumption

Nostalgia comes from contrasting the bad present with the good past.
The relationship of Thais with past and present is changing

The young years o
young adults were
time of growth and
happy memories
while the past was
traditionally
associated with

poverty

The country is
aging, and age

The growth has now
stopped, and the

plays a key role in future is uncertain

nostalgia




STAMINA ASIA & MARKETBUZZZ SURVEY REVEALS
NOSTALGIA TRENDS: A GLIMPSE INTO THAILAND'S PAST AND PRESENT
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Happiest period in life

The best time for each group belongs to the recent past.
Today is the happiest time for the clder age group.

Younger

36-43 yo

m Nowadays '

= Early adulthood '
Adolescence .

Childhood '

Total sample N=400
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AGES 44-49 FAVOR ADOLESCENCE & EARLY A D\SLTHOOD



Past, present, future

Both past and future are prefered over the present

The past VS the present The future VS the present

Worse

175

Worse

214

Total sample N=400

-
Nostalgia Proneness
B Memories of loved ones are the main triggers,
y consistently across generations and genders.

Most Missed

Women, younger group and SES C more prone

B &

Miss a let 10-16 elements Miss a lot 3-10 elements

More often More often 28- b
female, 36-43 35yearsold or
and 50-59 years 44-49 years old,
old and SES C UPC J

Time spent with family 43

Someone you loved J:(0}7

*
Your house :[)[72
Limited nostalgia No nostalgia
Miss a lof 1-3 elements Don't miss a lot anything

Holidays 39

More often 44-59 r::I: (5)2?5"9
years old and '
years old and

SESB

Totd sample M=400



Long term past Short term past =
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The atmosphere of a
city, including its sights,
sounds, and events, can
) trigger reccllections of
happy times

Younger
Older

Music is a powerful stimulus
for nostalgia, tied to
specific life experiences,
mainly from adolescence
and teenage years

Younger
Older

Clothes and Fashion

evoke memories and
emotional connections - IS
tied to specific eras or 1

frends.

Younger
Qlder 44%

e

- long jerm ‘past

Cars can have a  AE,
connection to the youth, y
recalling memories of family

road frips or first drives

e
Younger 6%
QOlder 25%

Movies often evoke
nostalgia by connecting
viewers to familiar themes
or emotions from their past.

Younger
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Based upon fantasy and
may originate from
books or movies..
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